The purpose of this study was to determine the satisfaction level and the expectations of the conservative hotel customers during their stay. For this purpose, a survey was conducted for customers who prefer to stay in conservative hotel facilities. Ordinal logistic regression analysis was conducted using a statistical package program on the data obtained with the help of questionnaires. 430 customers who were staying in conservative hotels were asked to answer 41 questions in the survey. As a result of the research, demographic characteristics of conservative hotel customers were found to be statistically significant between the dependent variable and their status of education levels, occupation status, monthly income, nationality, duration of hotel stay, previous hotel stay, and the desire to stay again in the same hotel. This is a unique study to determine as to whether the characteristics of conservative hotel customers in hotel facilities differ according to the individual and socio-cultural characteristics of customers, since the customer expectancy changes according to the period and conditions of the time of operation and to compare the current situation with the expectations of the customers.
can be evaluated by both domestic and foreign tourists, then it is understood that precautions are required to improve the quality of service. The target requires proper planning and marketing for each class of customers to benefit from this type of tourism. The target is important in terms of getting the opinions of the whole customer profile in terms of socio-economic angle and guiding the tourism in line with these opinions. Shakiry (2006) stated that Islamic tourism is not only limited to religious tourism, but also includes all touristic activities that are not against Islamic values in tourism. Collins-Kreiner & Wall (2015) point out that there is no relationship between religion and tourism and that there is little interaction between these issues. In addition, when tourism activities are being carried out, it has to be determined that which religious service will be offered and that the service providers should have the necessary knowledge about that particular religion. Henderson (2010) defines Islamic tourism as a type of tourism in which all of the tourist products and services created for conservative people are designed totally for the purposes of conservative people.
El-Gohary (2016) examined the concept of halal tourism and examined whether halal tourism is indeed halal, and whether halal tourism is important only to those people belonging to Islam or to people of other countries as well.
The purpose of this study was to determine the factors that are relevant to customer satisfaction in conservative hotels, which are expected to have their incomes rise above 200 million dollars in the upcoming year. Hence, for this purpose, a survey has been conducted on the guests staying at conservative hotels and the data obtained as result of the study have been modelled using logistical regression method to process the results related to hotel satisfaction. In the 
Literature Study
Satisfaction Expectation from Conservative Hotels Arpaci & Batman (2015) , gave the definition of a hotel with a halal concept, as the choice of the Muslims living their lives in accordance with the orders and prohibitions of Islamic religion, with separate areas such as pools for men and women, SPA, hammam (Turkish bath), restaurant, prohibited alcohol service, presence of prayer rugs, and preparing halal foods in the facility. Halal-concept hotels, besides the official classification that they have from the ministry, also certify that the certificates they receive from various associations and establishments are halal. Halal-concept hotels introduce themselves as halal, Islamic, conservative alternatives and they are marketed more costly as compared to classic hotels by highlighting these conservative features.
Barlow & Moller (2009) stated in their research that an underestimation of complaints and dissatisfaction would lead to dissatisfaction of the customers and that the business would be adversely affected. Craggs & Schofield (2011) found that the most important feature of tourists' satisfaction in a facility is the cleanliness of the environment of the facility as the most important feature for that hotel.
In the study by Camaro & Sabtu (2012) , the Islamic hotels operating in Malaysia have been examined in terms of Halal Certificates. Criteria such as whether the food and drinks are prepared wıth Islamic sensitivity, whether the personnel are made up of Muslims, whether there are prayer rugs in the room, whether there are signs for the direction of Qabe have been examined, as these are important criteria for customer satisfaction in Islamic Hotels.
In the study by Met & Özdemir (2012) , the Islamic hotels operating in Turkey have been studied. The study has determined after review of 304 surveys conducted on hotel customers, that the factors which effect the customer decision include whether there is a separate pool for males and females; whether there is a separate Masjid for males and females; whether entry to the hotel is denied if there is no marriage certificate; whether there are sufficiently large enough rooms for activities; whether there are old style Turkish commodes and whether the clothes of employees are appropriate for such a place. Customer satisfaction will increase if the hotel gives service in concordance with the criteria above.
In the study by Kotler (2005) ; it was stated that in order to obtain customer satisfaction and customer loyalty; it was essential to develop clear hierarchy of company values, to conduct activities that create more better customer consciousness in the employees and in company representatives; and to simplify the process of handling complaints by taking questions and suggestions of the cus- In the study by Özdemir (2015) , it was determined whether the characteristics of conservative hotel customers differed according to the personal and socio-cultural characteristics of the customers and also the expectations of the customers and the current situation were compared. For this purpose, a survey was conducted for customers who prefer to stay in conservative hotel businesses. Qu & Ping (1999) , stated that the level of customer satisfaction depends on a significant amount on their travel and accommodation needs being met. Therefore, they stated that it is important to determine the level of satisfaction by taking the opinions of the customers.
In his study Mansouri (2014) , it has been revealed whether there is a meaningful relationship between functioning, design and financial issues of the attributes of Islamic hotels and the attitudes of customers to Islamic hotels. As a result of the research, a significant relation was found between the functioning, design and financial issues related to the qualifications of the Islamic hotels and the attitudes of the customers towards Islamic hotels. Aziz et al. (2015) , studied the relationship between Islamic tourism and Halal tourism. They stated that the services such as travels, social activities, halal food and beverage services which are suitable for Islamic concepts are among the reasons of preference in this type of tourism selection. Lu (1999) proposed a model using ordinal logit and regression analysis in his work on housing satisfaction. Since the satisfaction variables used in the analysis are in line with the ordinal logistic regression, it is suggested that using the ordinal logit model gives more reliable results. As a result, it is revealed that housing satisfaction is a structure affected by environmental and socio-demographic variables.
Rezai (2008) Şerbetçi & Özçomak (2014) collected data by using questionnaires to determine the factors affecting the success of the students taking statistical and econometric courses by using ordinal logistic regression analysis. They have made suggestions as to how the success of the students can be increased.
Türkay (2015) analyzed the answers to each expression that are used to determine the quality of working life and loyalty workplace and the work sector as dependent variables, and their effects were analyzed using ordinal regression technique.
Ayhan (2006) 
The Significance of the Study
The aim of this study is to determine the level of expectation and pleasure of the domestic & foreign customers from the Islamic hotel enterprises that have significance among tourism enterprises.
This study is rather important as it investigates whether the expectations and satisfaction of hotel enterprises differ according to individual variables (gender, age, marital status, education status, monthly income) and socio-cultural variables (nationality) for domestic and foreign customers staying in Islamic hotels operating in Turkey.
It can be said that there are similar studies in the domestic and foreign literature as reference for the research. However, it can be said that this is a unique study to determine whether the characteristics of conservative hotel customers in hotel business are differentiated according to the individual and socio-cultural characteristics of customers as the customer expectancy changes according to time and circumstances and also to compare the expectations of customers with the current situation.
Method
Since the data used for the purpose of the study were categorical, the most appropriate statistical method was determined. It has been examined whether the obtained data meet the assumptions of the applied method. Ordinal logistic regression analysis was used within the study. Thanks to this analysis, the appro- Logistic Regression Method cannot be used when the ranking of categories is close (Menard, 2001 ). This method can be constructed as a ordinal category logistic regression model, a continuous rate model and a proportional odds model (Hosmer & Lemeshow, 2000: 288) . After modeling, the model needs to be statistically evaluated and tested (Çokluk, 2010: 1404 It was determined that it is appropriate to use Logistic Regression Method in the study, because the application subject was determined as satisfaction. This method can be examined in three different groups depending on the nature of the dependent variable: binary, ordinal, multinomial logistic regression.
The reason for using the logistic regression is that the function is highly mathematically flexible, easy to use, and can be interpreted meaningfully in terms of the results (Alpar, 2011: 624) . Moreover, it is possible that the independent variables can be used without the need for important assumptions such as multivariate normal distribution and homogeneity of variance and covariance of known groups (Akın & Şentürk, 2012: 184) . The Ordinal Logistic Regression
Method was used because of the order of satisfaction in the study and the dependency variable due to assumptions.
The characteristics of the ordinal logistic regression model are as follows (Chen & Hughes, 2004: 4; Breslaw & Mclntosh, 1998: 28) .
• Dependent variable Y is an unobserved, latent variable (reorderable) ordered and grouped categorical variant. However, it is not certain whether the categorical of the ordinal variable are separated by equal intervals.
• Ordinal logistic regression analysis uses the link function to explain the effects on the explanatory ordinal categorical variable, without the normality and homogeneity assumption of variances.
• The ordinal logistic regression model assumes that the relationship between the explanatory variable and the ordered categorical variable is categorically independent, since the ordered categorical variable of the regression coefficient is not tied to the categorical. In the ordinal logistic regression model let
of independent variables is expressed as; (O'Connell, 2006: 105; Frank & Harrell, 2001: 568) . In order for the model to be valid, the null hypothesis must be accepted (Kalaycı, 2010: 281 
Sample
In this study, the universe of the research is formed by the customers who are Journal of Financial Risk Management holidaying at conservative hotels in Turkey in 2016. The data set in the study was obtained by a questionnaire survey conducted by simple random sampling method. The data set to be used in the study consists of horizontal cross-section data obtained with the help of a questionnaire applied to conservative hotel operators. The determination of the sample size is based on the simple random sampling method,
Estimated formula was utilized for sample size (Eygü & Yıldırım, 2016 : 1642 .
In this formula: n = sample size N = Population density (number of customers in the Islamic Hotel Facilities) P = Percentage of Participants who want to stay in the hotel again Q = Percentage of Participants who don't want to stay in the hotel again (1-P).
( )
Participants who did not want to stay in the hotel again were taken as a ratio of 0.5 to be as large a sample as possible and they were calculated as the sample size to represent the population at 5% significance level and 0.5% error rate, 
Data Collection Tool
Research scales for satisfaction of service quality in Islamic-concept hotel enterprises which are to be used for collection of research data consist of expressions about whether or not domestic and foreign customers belonging to Islamic reli- the results found at the end of the study encompass the research universe.
In this study, Likert scale with 5 dependent variables (1: strongly disagree, 2: disagree, 3: undecided, 4: agree, 5: strongly agree) were used. A ranking of the small size (by participation level) was also obtained, which is also appropriate for the proposal for ordinal regression measures. In ordinal regression analysis, the dependent variable must be measured at ordinal level. Two separate dependent variables tested in the study were measured using the Likert type scale. Some researchers describe the Likert-type scale as an ordered scale (Hox, 2010: 141) . In this study, the data obtained from the questionnaire using Stata 13.0 computer package program were analyzed with the help of logistic regression analysis and ordinal logistic regression model. Ordinal regression analysis is a method used when the categories of the dependent variable are measured on a ordinal scale.
Model-selected variables are used in cases where the dependent variable has more than two categories and sequenced.
Findings and Discussions
By using logistic regression analysis and ordinal logit model, the determination of what factors are influential in the satisfaction of Islamic concept hotel customers and the magnitude of their effects have been examined. All demographic variables were included as independent variables in the model, because it was assumed that the demographic variables of the questionnaire could directly or indirectly influence the satisfaction of the customers. Descriptive statistical results for these variables are given in Table 1 .
The model with maximum likelihood in which the independent variables given in Table 1 that influence hotel satisfaction can be obtained is the logit model. The analysis results of the predicted model are summarized in the following Table 2 customers out of 407 customers who participated in the survey were found to be not satisfied with the hotel, 28 were undecided and 377 customers were found to be satisfied.
The next step is to model the satisfaction levels of the hotel according to socio-demographic characteristics. The modeling is conducted with the aid of the logit link function. Previously, it was stated that there are some assumptions for using ordered logit model. Here, the assumption of parallelism must first be achieved. Therefore, the suitability of this assumption should be initially tested.
The parameters for parallelism hypothesis were specified for the statistical values to pass over a line for all categories of the dependent variable. One of the most important assumptions in the ordinal logistic regression model is the assumption of parallel curves. According to this assumption, it can be defined as a method that tests the variables under the assumption that the determined re- The fit-goodness test of the model is given in Table 3 using Pearson Chi-square and deviation statistics.
As shown in Table 3 , the model's suitability is determined using the difference between the observed and expected values of the model. Therefore, it was assumed that the model was in agreement with the assumption that p > 0.05 as statistically significant and that the null hypothesis was accepted.
In Table 4 , the R 2 values of the model are calculated, showing how many percent of the dependent variable is explained by the independent variables. However, these values do not give definite results.
In this model, there are 11 independent variables (gender, age, marital status, educational status, occupation, monthly income, nationality, hotel class, effective factor in hotel choice, previous accommodation in conservative hotels) are found and the probability of these variables are examined. These probability values are the values of the Wald test to determine whether the parameters are meaningful. When the analysis results are examined in Table 5 , the significance level was found to be statistically significant when p values of some variables were less than 0.05. The reference category in the study was made according to the interpretations determined as the last category.
According to the ordinal logistic regression analysis in Table 5 , the reference category was determined as the last category for each independent variable, and the interpretations were made accordingly. Two categories of the threshold values calculated in the model are significant. In addition, when the independent variables explaining the expressions of satisfaction from the hotel are examined, it was found that a meaningful relationship exists for two categories in the case of education, two categories of occupational status, one category of monthly income, one being a citizen of a national or a foreign country, two categories in the duration of the hotel stay, and for one category for a repeated stay at the same hotel. When the value of each of these significant variables increases by 1 unit, it is observed that the predicted rate of the dependent variable will also increase.
When the educational status is examined in When the occupational status is examined, it is seen that that tradesman are 37 times more satisfied as compared to other occupations in the study. It is also seen that retired customers are 43 times more satisfied than people working for other professional organizations.
When the study results are analyzed for monthly income, it is seen that the customers with income level between 3001 -4000 TL are 2.8 times more satisfied than the customers with income level higher than 4001 TL. When we examine the variable of whether the customers are domestic or foreign nationals, it is seen that the customers who are Turkish citizens are approximately 0.54 times more satisfied than the customers who are foreign citizens. When the variable of the average number of days spent at the hotel is analyzed, it is seen that the customers who spend 1 -4 days in the hotel are satisfied with the hotel about 0.05 times more than the customers who spend 9 days or more at the hotel. In addition, it can be said that the customers who stay in the hotel between 5 -8 days are also 0.04 times more satisfied than the customers who stayed over 9 days. It is observed that the customers who were staying at the hotel for a repeated time were approximately 2.50 times more satisfied than the ones staying for the first time.
The question of "whether you want to stay in this hotel again," was found to be statistically (p < 0.05) meaningful.
Conclusion
Nowadays, hotel operators try to meet the expectations of customers by investigating to find out the expectations of their customers. Because the businesses that serve in this manner realize that they can only exist with the existence of their customers. In this direction, hotel operators are aware that the reason for preference will increase if the customer is successful in showing more interest and providing quality service. In this study, it has been seen that customer satisfaction is very important in terms of hotel management. Likewise Hui, Wan, & Ho (2007) stated that customers who are not satisfied with the products and services offered by the hotels will not choose to return to the same hotel again and will also share the negative feedback with their social circles. Özdemir (2015) stated that 90% of the customers who are not satisfied with their hotel do not buy services from the same hotel again and share their dissatisfaction with at least 10 other people. In addition, it is observed that the current situation for conservative hotels is examined and that the tourists who stay at these hotels are not satisfied with their expectations of services. Examining similar works in the Journal of Financial Risk Management
Islamic tourism sector by industry or sector managers, it can be stated that it would be of benefit to the operators of their activities to eliminate their deficiencies by making their own assessments based on the resultant expectation scale.
At the end of the study, it is seen that the customers who stay in conservative hotels are satisfied with the current service provided as per the expectations of the customers. The customers who have participated in the study have stated that 0.5% is not satisfied, 6.9% is undecided, and 92.6% have stated that they were satisfied with the services. In the ordinal logistic regression model for the satisfaction of Islamic hotel customers, independent variables such as educational status, occupation, monthly income, nationality of the country, the period of staying in the hotel, staying in conservative hotel previously and wanting to stay in the hotel are statistically significant variables.
It is seen that the customers staying in Islamic hotel companies generally respond to hotel expectations. However, the services offered in Islamic tourism needs to be constantly renewed according to the expectations and needs of the customers. That is why businesses can increase their preference and their effectiveness in this market by offering new possibilities to their customers. According to the information given in the study, information can be obtained according to the demands of the customers and opportunities can be offered to make them more satisfied. It should not be forgotten that customer satisfaction is a very important factor in service providers. Therefore, in general, businesses are required to pay attention to activities that will meet customer expectations, and to ensure that all employees in the business are involved in meeting customer expectations.
